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Sheryl Roush, DTM, PDG, AS!

•   35 years graphic design !
•   Commercial Art degree!
•   Owner, 5 graphic design studios!
•   4 TM Top Ten Int’l Bulletin awards!
•   Author, 5 books on design!
•   Internationally top-rated trainer!
•   Accredited Speaker 

Sheryl@SparklePresentations.com 
San Diego: 858-569-6555 
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How to Design Dynamite Promotional Materials

San Diego Professional Coaches Alliance
Courtyard by Marriott, 8651 Spectrum Center Blvd., Kearny Mesa/San Diego

MONDAY, AUGUST 10, 2009

Discover golden nuggets for creating flyers, postcards, brochures, 
business cards and ads that work! Apply these proven techniques to your 

website, and SDCPA CoachFinder listing! 

Learn easy tips that you can use immediately in your advertising!
• Who your readers are and how to attract attention  
• What your potential clients need in your materials
• Where to place elements in the layout for maximum impact!
• Which words and colors attract/repel clients
• How to generate action, drive results – and get hired!

Bring printed copies of YOUR marketing materials to apply these ideas!

MEMBER SAMPLES DUEAUGUST 6FOR FEEDBACK

Are your marketing materials really working?
Need more business right now?

Want some fresh ideas to boost response?

Marketing design expert Sheryl Roush has over 30 years of graphic design expertise, has
owned five design studios, and has written five (of her 12) books on the topic. Her Solid Gold
Design book is the graphic design course book at the University of Ottawa. As a top-rated int’l
trainer on this topic, and four-time int’l design award recipient, Sheryl has presented over 3,000
programs in nine countries. As a professional speaker, she has presented on programs along-
side Olivia Newton-John, Geena Davis, Marcus Buckingham, James Ray and more. Clients
include: 7-Up, IBM, Mitsubishi, San Diego Chargers, TurboTax® and the San Diego Zoo.
Originally brought to SDPCA twice as a guest speaker on THIS topic, she later joined, then
served as our President in 2005, and initiated and designed our printed Chapter Directory.
www.SparklePresentations.com

Bonus Opportunity for SDPCA Members:
Submit your PDF or Word.doc file by August 6 to be considered for feedback
during this presentation! Bonus offer for current SDPCA paid members only.
Samples to be used are selected at the discretion of the presenter. 
Email Sheryl@SparklePresentations.com your Word.doc or PDF samples!

Solid Gold Marketing for Coaches Event 
Flyer!
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Guide!

Page 4!
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The Golden Guide
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Susan-Murphy@sbcglobal.net www.smurphyconsulting.com P.O. Box 3604 , San Diego , CA  92163-3604   619.540.6435 

 

Susan M. Murphy 
Presentation Skills- Coaching - Consulting 

 

 
 

 
 

Susan customizes Speaker/Presentation Skills for one-on-one’s, small workshops, or interactive 

lectures.  She works with people on both content and delivery style. 

 

Contact Susan by phone or by email.  See how easy it is to get started realizing more return on your 

investment. 

 

Susan M. Murphy brings over 18 years of designing performance solutions both domestically and 

internationally for education, manufacturing, technology, and government. Susan provides 

customized training to maximize individual and organizational effectiveness in communication and 

presentation skills. 

 

•  M.A. in Educational Technology, San Diego State University 

•  Former President of the San Diego chapters of the International Society for Performance 

Improvement and the American Society for Training Development   

•  Member of Toastmasters  

•  Former Peace Corps Volunteer, Colombia, South America 

 

Learn to deliver a clear, compelling 

message that wins your trust and makes 

people feel understood.  Effective 

presentations are one of the best 

improvements a business can make. 

 

Effective Communication is… 

 

! Knowing your audience 

! Delivering a clear, concise message 

! Telling your audience what they 

“need” to know, not just what 

“you” know. 

 

 

What would it mean to your career if 

you gave more persuasive 

presentations? 

 

Even Tiger Woods has a coach. 
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One-Sheet Sample Layout Template - Front

BANNER HEADLINE
Question(s) to establish the need to hire you

Problem - Quote - Testimonial - Fact - Statistic
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PORTRAIT
PHOTO

SPEAKER NAME
Title, Expertise

BIOGRAPHY

Overview
Brief background
Build your credibility

Who you are

What you have done

Why should they hire you

Credentials, Degrees
Philosophy
Books written
Media appearances
Organizations
Awards received

Statement indicating that you are the ANSWER to their
PROBLEM... need... issue... challenge.. it’s a match!

PRESENTATIONS - PROGRAMS (3-5)
TITLE #1
Short statement about the program, up to 2-3 sentences

• Benefit - outcome or result

• Benefit - outcome or result

• Benefit - outcome or result

TITLE #2
Short statement about the program, up to 2-3 sentences

• Benefit - outcome or result

• Benefit - outcome or result

• Benefit - outcome or result

TITLE #3
Short statement about the program, up to 2-3 sentences

• Benefit - outcome or result

• Benefit - outcome or result

• Benefit - outcome or result

TITLE #4
Short statement about the program, up to 2-3 sentences

• Benefit - outcome or result

• Benefit - outcome or result

• Benefit - outcome or result

Call today to schedule Speaker’s Name!
Tie call to action back into the opening problem/solution.

Toll Free Telephone Number
Name, Business Name
Phone, Fax, Mailing Address
Email Address, Website

Template 
Front 



Template 
Back 

One-Sheet Sample Layout Template - Back
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PARTIAL CLIENT LIST
Organized is some manner...

(Alphabetical Order)
AT&T
BMW
IBM
SONY

(Chunked by Industry)
Associations
Conferences
Education
Finance & Banking
Healthcare & Medical
International
Marketing
Non-Profit Organizations
Telecommunications

TESTIMONIALS  (5-7)

Actual client or audience member statement - the BEST available
Edit, shorten, proofread prior to printing!
Consider placing testimonial in italic type...
Use different organization names than those listed in the client listing...

- Name, Title, Organization (not in italic type)

Actual client or audience member statement - the BEST available
Edit, shorten, proofread prior to printing!
Consider placing testimonial in italic type...

- Name, Title, Organization (not in italic type)

Actual client or audience member statement - the BEST available
Edit, shorten, proofread prior to printing! Use different organization
names.

- Name, Title, Organization (not in italic type)

Actual client or audience member statement - the BEST available
Consider placing testimonial in italic type... Use different organization
names than those listed in the client listing...

- Name, Title, Organization (not in italic type)

Edit, shorten, proofread prior to printing! Consider placing 
testimonial in italic type... Use different organization names 
than those listed in the client listing...

- Name, Title, Organization (not in italic type)

Actual client ...Edit, shorten, proofread prior to printing!
Consider placing testimonial in italic type... Use different names
than those listed in the client listing...

- Name, Title, Organization (not in italic type)

Actual client or audience member statement - the BEST 
available...Edit, shorten, proofread prior to printing! 
Use different organization names.

- Name, Title, Organization (not in italic type)

Call today to schedule Speaker’s Name!

Toll Free Telephone Number
Name, Business Name
Phone, Fax, Mailing Address
Email Address, Website

ACTION
PHOTO

Full Body
or 2/3 shot

Standing
or sitting

SPEAKER NAME
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